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E-Tickets: Your Ticket to Convenience

Club Store and Service center now delivers Disneyland, SeaWorld tickets to your email. Take advantage!

s part of its dedication to great service to
City Employees, the Club one year
ago introduced an E-ticket system, to
deliver your Disneyland and
SeaWorld tickets right to your
email box.
The test succeeded!
More Disneyland and
SeaWorld tickets are delivered
via email now outnumber

convenience.

those picked up physically at
the Club Store, and those sent
by U.S. Mail.

And there’s no postage fee.
The E-ticket system adds nothing
to the Club’s already low prices on
tickets.

E-Tichetls

Print at home

“We're working on bringing other Here’s how to take advantage

of the Club’s E-ticket system:

events and attractions to the
E-ticket system,” said the
Club’s Ticket Guy, Navin
Cotton.
The Club is the only
City association to offer
the E-Ticket service to
City Employees. You

B Order your tickets with the great Club discount as you normally would — by using the
Club Store’s Website; by calling the Club’s Ticket Hotline; or
by fax.

B Your Club ID number is required.

B For now, tickets to Disneyland and SeaWorld are eligible for the Club’s
E-ticket system. More attractions are expected to be added soon.

can't get this service | W Orders will be processed by the Club between 8 a.m. and 4 p.m. Monday through

anywhere else. Friday (excepting holidays).
“People love our
E-ticket system,” the
Ticket  Guy  said.
“Everyone should take

advantage of this great Club

B The Club will send your tickets to the email address of your choice.

B You print your tickets any time and from any computer you choose. Bring those
tickets with you, and you're done.

B Did your tickets get destroyed, or did you forget them someplace? You can reprint

service. them from the same email.

Newsbrief

YOUTH ENVIRONMENTAL
ACTIVISM:

Mayor Antonio R. Villaraigosa, local elected
officials, young environmental leaders, and teen
celebrities welcomed an estimated 5,000 atten-
dees to the 2008 Environmental Youth
Conference Dec. 13, at the Los Angeles
Convention Center, South Hall. The confer-
ence, themed “Get Your Green On,” was hosted
by the City of Los Angeles, and aimed to pro-
mote environmental awareness and responsibil-
ity in young Los Angeles residents through a
high energy and interactive event that was “for
the youth and by the youth.”

Mayor Villaraigosa says, “By enlisting young
people in this effort, we helped educate a new
generation of environmentally aware Angelenos
who, along with their future children and grand-
children, will enjoy the many fruits of a green
Los Angeles. Our City’s youth are the future of
the green movement.”

The Environmental Youth Conference pre-
sented numerous learning opportunities about
green jobs, environmental issues and solutions.
Event highlights included:

B Keynote speech by 14-year-old Alec Loorz,
the youngest Inconvenient Truth presenter
trained by Al Gore.

B Workshops presented by youth that lead com-
munity projects focusing on urban forestry,
water, recycling, and eco-consumption.

B Artist Alley that highlighted the work of local
green teen artists that had environmentally-
themed creations or that used recycled mate-
rials for art media.

B Meet and greet opportunities with green
industry professionals such as tree surgeons,
water quality experts, and scientists to encour-
age the youth to consider green careers.

B A green exhibit including LNG trash trucks and
bio-diesel vehicles from MTV's Pimp My Ride.

Cynthia M. Ruiz, president of the Board of
Public Works that oversaw the planning for the
youth event, said, “Our second environmental
youth conference was to be even bigger than
last year’sl We partnered with a lot of our
informed and active youth environmentalists in
the city to be our speakers, and be the ones to
educate their peers about global warming. We
witnessed the growth of an environmental youth
movement here in Los Angeles.”

The event’s target audience was youth ages 12 to
21. It was held at the Los Angeles Convention
Center, the City’s premiere green facility recently
gaining its Leadership for Energy and Environmental
Design (LEED) from the United States Green
Building Council. Sponsorships from private firms
and local public agencies funded the event.

For more information about the 2008
Environmental Youth Conference, call Million Trees
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